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D,OHVI CeKyHAbI McLAREN MERCEDES
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Animus ex machina?
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ﬁﬂ 1. AHanu3npoBaTb BCe AaHHble, a He JOBObLCTBOBATLCH UX
4acTblo UMN CTaTUCTUYECKMMU BbiDOpKamm

. ImeTb neno c HeynopsaaoYeHHbIMU AaHHbIMU B yLiepb
TOYHOCTMU

3. [JoBepsATb KoppensuusaM, a He rHaTbCs 3a TPYAHOAOCTUKUMON
NPUYNHHOCTBLIO
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UcTouHukun Big Data

* 1. OTKpbITble AaHHbIE — 0BLLEA0CTYNHbIE HABOPbI AaHHbLIX AN NONYYEHUS OONOMHUTENLHON
NHpopmMaLmu

2. WHTepHeT — MHTEpPHEeT-pecypchl ANa AOCTyNa K Co34aHHOMY MNONb30BaTENSAMU KOHTEHTY

3. Kommepueckue gaHHble — CRM, paspaboTka nporpamMmm noBbILEHNS NOANBHOCTU U (UNN)
doopMbl pernctpaumm gnga cbopa 4ONOMNHUTESbHbIX AaHHbIX O KNUeHTax

:—== 4. TexHonoruu M2M n uHTEpPHET BeLlel — AaHHbI€ O KITMEHTaX UM COTPYAHUKAX B PEXNME

pearnibHOro BpemMeHu ¢ nomowubio M2M (Hanpumep, ¢ npunoxeHnamu M2M ¢ dyHKUnsMun
ornpenerieHna MecTomnosIoXeHUS Nonb3oBaTensa) U MHTEPHETA BeLlen (oaTtvynku, MobUnbHbIE
MNPOTOKOSbI 1 Ap.)

5. JKocucTema — Nnokyrka HeobxoonMbIX JaHHbIX UMW HanaXXnBaHMe CoTpyaHM4ecTBa C apyrom
opraHusaumen (3aBUCUT OT NPUHATON B KOMMAHUM CTpaTErnn B OTHOLLIEHUM BONbLINX
OaHHbIX)
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Big Data ¢ Touku 3peHunsa UT-komnaHuu

Big Data — rpynna TexHOSZIOTMM U METOLOB MPOM3BOAUTENBHON 0OPabOTKM
OVHAMWYECKM  pacTywmx  OObeEMOB  OaHHbIX  (CTPYKTYPUPOBAHHLIX U
HECTPYKTYPUPOBaAHHbIX) B pacnpenesieHHbiX WHAOPMALUOHHbLIX CUCTEMaAX,
obecne4ymBaroLwmx opraHusauuio KayeCTBEHHO HOBOM none3Hou
nHopmaumen.

and CHY



= S\ N % -
= MHCprMeHTbI ons paboTbl ¢ B|@ /
= WS ——

et

- 1 In-Memory CYB[

CYB[l c BepTUKaribHbIM XpaHeHNneM AaHHbIX

MAP REDUCE n HADOOP

YnpaBneHue NoTokamMu CoObITUN
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Data Mining u nporHo3Haa aHarnuTuKa
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Big Data B peanbHOM U (pMHAHCO
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lMonck M oueHka AaHHbIX: HeobxoaMMoO 3HaTb, Kakue JaHHble UMEKTCH
opraHmM3aunn, U Kakme oHa MOXET MOMNy4YnTb, MOHMMATb SKOCUCTEMY [aHHbIX,
C KOTopoM paboTaeT KoMnaHus, WU MNOTeHunanbHble BO3MOXHOCTU
COTpyaQHMYEeCTBa C APYrMMN OpraHn3alusiMmu

2. BbisBneHue nepcrnekrMBHbIX WCTOYHUKOB nNpuObLINKN. Heobxoaumo
NOHMMAaTb CMNOCOObI aHanuM3a AaHHbIX, 4YTOObl MNOBLICUTb LIEHHOCTb AJ1S
busHeca n OTKPbITb HOBbIE ODU3HEC-BO3MOXHOCTU

3. Pacno3HaBaHMe W peLleHuWe 3apavy. Heobxoanmmo =8apaHee 3HaTb oi
[NENOBbIX, OMEpPaLMOHHbIX, TEXHOMOINYECKNX U OPUANYECKUX CITOXKHOCTSX,
KOTOPblE€ MOTYT BO3HUKHYTb
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PrHaHCOBbIE OpraHusauum

. QINEKTPOHHAs ToproeBas nnowlagka
. AHann3 KpeanTocrnocobHOCTU
. YNpaBneHne puckamm NMKBUOHOCTU

Brand Analytics

PacyeT HoOpMaTMBOB MO 4OCTAaTOYHOCTM KanuTtana
Pacno3HaBaHue n ngeHtTudunkaums no n3obpaxeHuto




1. YnpaBneHue cobIToM

. - 2. Nopnepxka cMcTeM ropHOTPaHCMOPTHOIO KOMIMIIEKCa

& 3. YnpasneHue aHeprocbepeeHnem

2 4. PemoHTbI Mo cocTosiHmio (Predictive Maintanance) A
5. CUTyaUUOHHbIN LEHTP [
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HedTerazoBasd npomMbILLNEHHOCTb -

1. COobIT B po3Huue (A3C)

2. OueHKka aKoOHOMUYeCKon 3PPEKTUBHOCTU MECTOPOXKAEHUSA
3. Digital Oil Field — MoHuTop 6ypeHuns

4. OueHKa 9KOHOMUNYECKON 3PPEKTUBHOCTU MHHOBALIUA

5. PemMoHTbI nNo coctosHUto (Predictive Maintanance)
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[TporHo3 CounanbHO-OKOHOMUYECKOro pa3BuUTUSA

LleHTpann3oBaHHOE XpaHuULLE JAHHbLIX 3NIEKTPOHHOIO OloaKeTa

. Cucrema BNOEO-KOHTPOMNA MUTPAHTOB

CuUTyaunoHHbIN LEHTP BbiABNEHNS yrpo3 HaunoHansHowu

be3onacHoCTH
BbiaBneHne MmolleHHU4YecTBa B Hanoroeson cgepe
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~ Po3HM4yHas ToproBns

1. lNporHosnpoBaHne cnpoca 1 nnaHMpoBaHMe acCoOPTUMEHTA

== 2. [logaeprkka MeponpuaTuin No NPoaBUXKEHUI0 TOBApPOB

- 3. YnpaBneHue ToBapHbIMKX 3anacamu AncTpubyTtopa B peanbHOM
— BpEMEHMU

4. ONTUMU3aLMSA UCNONb30BaHUSA TOProBbIX NioLlaaemn

OnTuMM3aUmna NCNONb30BaHMSI TOProBbIX NMOLLAOEN
=3  [lpencesoHHOEe NnaHMpoBaHUe
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TeneKoMMyHUKauuu

1. CnnuaHmne BUNINHIoBbIX CUCTEM

2. XpaHunuule gaHHbIX ¢ TeNnekoMMYHUKaLUUOHHON MOOENbIo
3. YnpaBneHue nosnbHOCTbi0O abOHEHTOB

4. lNpeBeHTMBHAA AMarHOCTUKa
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1. 3ne|<Tp03HepreT|/|L|eC|<a;| CUCTEMA C UHTENNEKTYyarbHOW CETbIO
- 2. MOHUTOPUHI TEXHNYECKOIO COCTOSIHNUN SJTIEKTPOHHO-CETEBOIO
obopynoBaHUA
. OnepatnuBHbI MOHUTOPUHI U MPOrHO3npoBaHne
. [logaepxka cuctembl yripaBlieHUS peXUMamMm SHEProcUCTEMbI
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TpaHcnopT
= Bromml =
1. KoHTponb Ancnokaumm v BbINONHEHUS rpacnKoB

2. MnaHnpoBaHWe pacnucaHns rpy3onepeBo30K

3. Xene3HogopoXXHbIU TpaHCNopPT
* Yyer pacxoga An3tonnuea
e  KOHTPOSiIb/MOHUTOPUHI COCTOAHMNA aKTUBOB
MOHMTOPUHI NOBEAEHNA NAacCcaXXUpoB

4. ABma TpaHcnopT
* OnpepeneHne cpoka NpudbbITUA BO3AYLLHOIO cyaHa
« [narHocTtuka paboTbl aBUaLUWOHHbIX ABUraTtenen Ha nety
MoHuTOpUHr coctodHma nokpbitna BT
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Big Data KaK 4acTb KOprnopaTUuBHOMU CTpaTerum

Ctparterma — 23TO nMNaHOBbLIN OOKYMEHT, oONpedensalowmnn HarnpaBrieHue
«rnaBHOrro ygapa» B pa3BuUTUM opraHusauum n dopMuUpyroLmMn ee Ka4eCTBEHHO
HOBOEe Oyayllee COCTOsiHUE (B ropu3oHTe nraHnpoBaHms 3-5 neTt) OTHOCUTESIbHO
€ee pofiM U MecTa B pacCTaHOBKE OTpacreBbIX CUIT U cOo3haHUs ee HOBOM
PbLIHOYHOW CTOMMOCTM.

and Y



[ pagveHT pa3BuTuUA

. 3D Printing
EKPECH“BHS BYOD

Wireless Power )
‘Hybri d Cloud Computing Complex-Event Processing

HTMLS b Social Analytics
Gamificat Private Clou Consumer 3D Printing
»an;j;?}:{: : Applicatic expectations e cation
Crowdsourcing —g Augmant y Wearable UserInterfaces

In-Mamar Big Data )
Speech-to-Speech Translation —g IN>—Activity.  Matural-Language Question Answering Complex-Event Processing

Silicon Anode Batteries . ) NFC Pa Internet of Things Content Analytics
alurakLanguage Intamat of Thinas y Audio Minin =peech-lo-speech Translaton In-Memory Database Management Systems
Mobile Rob tg Cloud Mobile Robots Wirual Assistants
ool ROBO'S Machi 3D Scanners
Autonomous Vehicles —F : Mesh e business

3D Scanners Gestur Blochips

Automatic Content Recognition Autanomous Vehicles

Augmeanted Reality
Frescripiive Analytics Machine-to-Machine Communication Services . }
Affective Computing Predictive Analytics

Volumetric and Holographic Displays £ Clachovibration :jl:bile Health Manitoring Speech Recognition
TBD Bioprinting £ In-Memory Analytics Q) c
Quantum Computing 48 Text Analytics Human Augmentation
Human Augmentation /A iorme Heatt: Monitori Brain-Computer interface Cloud Biometric Authentication Methods
30 Bioprinting Quantified Seif Computing Enterprise 30 Printing
Hosted Virtual Deskt Activity Streams
Yirtual Wao Quantum Computing Gesture Caonfrol

In-Memory Analytics
Peak of " "

Technology Inflated _Trou Smart Dust Wirtual Reality
Trigger Expectations  Disillusi Bioacoustic Sensing

Volumedric and Holographic Displays LocationIntelligence
I orep - Mesh Networks: Sensor Consumer Telematics

Asof July 2013

Peak of
Inflated
Expectations

Innovation
Trigger

Plateau of
Productivity

|

Trough of

Plateau will be reached in: Disillusionment

Slope of Enlightenment

Olessthan2years O Z2toSyears @
time

Plateau will be reached in: obsolete

Olessthan 2years ©2toS5years @ 5to 10 years A morethan 10 years @& before plateau




[ papaneHT pa3BuUTUA

expectations

4

Speech-to-Speech Translation
Autonomous Vehicles

SmanAdvsors
Data Science O
Prescriptive Analytics

Neurobusiness
Biochips

Affective Computing
SmartRobots
3D Bioprinting Systems
Volumetric and Holegraphic Displays
Software-Defined Anything
Quantum Computing

Human Augmentation ' Quantified Self

Brain-Computerinterface
Connected Home

Cloud Computing

Virtual Personal Assistants =%
Digital Security

BioacousticSensing A

Innovation
Trigger

Plateau will be reached in:
O 2to 5 years

Olessthan 2 years

SmarntWorkspace

Peak of
Inflated
Expectations

Internet of Things
Natural-Language Question Answering
Wearable Userinterfaces
Consumer 3D Printing
Cryptocurrencies
Complex-EventProcessing
Big Data <
O In-Memory Database Management Systems

ContentAnalytics

Hybrid Cloud Computing /q_,_,_——
Gamification Speech Recognition

Augmented Reality
Machine-to-Machine
Communication
Senvices

Mobile Health
Monitoring

Consumer Telematics
3D Scanners

Enterprise 3D Printing
Activity Streams

In-Memory Analytics
Gesture Control

Virtual Reality

NFC

As of July 2014

Plateau of
Productivity

| 4

Trough of .
Disillusionment Slope of Enlightenment
time

obsolete

@5t 10 years A morethan 10 years @ before plateau




Let's Do IT

Bagunm Tabakos
MeHemxep no passutuio HanpaeneHus Big Data&Technology SAP C}

K.3.H.

+7 495 755 9800
+7 967 132 5871
vadim.tabakov@sap.com




